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Marketing Channels: A Management View, a market leader, is known to provide
amanagement focus and managerial framework to the field of marketing
channels. Theory, research, and practice are covered thoroughly and blended into
adiscussion that stresses decision making implications. This new edition reflects
global, socio-cultural, and technological changes that have taken place within the
industry.
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Editorial Review

Review

Part I: MARKETING CHANNEL SYSTEMS. 1. Marketing Channel Concepts. 2. Marketing Channel
Participants. 3. The Environment of Marketing Channels. 4. Behavioral Processesin Marketing Channels.
Part |1: DEVELOPING THE MARKETING CHANNEL. 5. Strategy in Marketing Channels. 6. Designing
Marketing Channels. 7. Selecting Channel Partners. 8. Target Markets and Channel Design Strategy. Part 111:
MANAGING MARKETING CHANNELS. 9. Motivating the Channel Members. 10. Product Issuesin
Channel Management. 11. Pricing Issues in Channel Management. 12. Promotion in Marketing Channels.
13. Logistics and Supply Chain Management in Marketing Channels. 14. Evaluating Channel Member
Performance. Part IV: ADDITIONAL PERSPECTIVES ON MARKETING CHANNELS. 15. Online
Channel Systems and Management. 16. Franchise Marketing Channels. 17. Marketing Channels for Services.
18. Global Marketing Channels. Part V: CASES.

About the Author

Bert Rosenbloom earned his Ph.D. at Temple University. He currently is a professor of marketing and Rauth
Chair in Electronic Commerce in the LeBow College of Business, Drexel University, and editor of the
Journal of Marketing Channels. He has served on the editorial boards of several publicationsincluding the
Journal of Consumer Marketing, Journal of the Academy of Marketing Science, and Journal of International
Consumer Marketing. Dr. Rosenbloom also serves on the ad hoc review boards of the Journal of Marketing
Research, Journal of Marketing, and Journal of Retailing. Heisformer president of the International
Management Development Association and former vice president of the Philadel phia Chapter of the
American Marketing Association. Dr. Rosenbloom is a past member of the Board of Governors of the
Academy of Marketing Science. Dr. Rosenbloom is aleading expert on the management of marketing
channels and distribution systems and the author of 10 books and more than 100 articles. His book
Marketing Channels: A Management View, now in its sixth edition, has been the leading college textbook on
marketing channels for over two decades. His book Marketing Functions and the Wholesale Distributor has
been acclaimed in the wholesaling sector for providing the industry with new concepts and analytical
methods to increase productivity in wholesale marketing channels. Dr. Rosenbloom has consulted for a
broad range of industries in manufacturing, wholesaling, retailing, communications, services, and real estate
in the United States and abroad. He has won two teaching awards.

Users Review
From reader reviews:
Carrie Wakefield:

This book untitled Marketing Channels: A Management View to be one of several books in which best seller
in this year, honestly, that is because when you read this guide you can get alot of benefit on it. You will
easily to buy that book in the book retailer or you can order it by means of online. The publisher of the book
sells the e-book too. It makes you easier to read this book, as you can read this book in your Smart phone. So
thereis no reason to you to past this e-book from your list.

Elizabeth Bello:

Marketing Channels: A Management View can be one of your beginner books that are good idea. All of us



recommend that straight away because this guide has good vocabulary which could increase your knowledge
in vocab, easy to understand, bit entertaining but nonethel ess delivering the information. The article author
giving higher effort to place every word into pleasure arrangement in writing Marketing Channels: A
Management View yet doesn't forget the main point, giving the reader the hottest and also based confirm
resource facts that maybe you can be certainly one of it. This great information may drawn you into brand-
new stage of crucial pondering.

Christopher Williams:

That reserve can make you to feel relax. Thisbook Marketing Channels: A Management View was colorful
and of course has pictures on the website. Aswe know that book Marketing Channels: A Management View
has many kinds or type. Start from kids until youngsters. For example Naruto or Investigator Conan you can
read and feel that you are the character on there. So, not at all of book are make you bored, any it offersyou
feel happy, fun and loosen up. Try to choose the best book for you and try to like reading this.

Nancy Sherman:

Reading a publication make you to get more knowledge as aresult. Y ou can take knowledge and information
from abook. Book is prepared or printed or created from each source in which filled update of news. With
this modern eralike currently, many ways to get information are available for a person. From media social
such as newspaper, magazines, science guide, encyclopedia, reference book, story and comic. Y ou can add
your knowledge by that book. Ready to spend your spare time to open your book? Or just seeking the
Marketing Channels: A Management View when you needed it?
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