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The book is a European adaptation of our current US book: Strategic Market
Management, 9th edition by David Aaker. The new edition text will be a
mainstream text suitable for all business students studying strategy and marketing
courses in the UK and Europe.  It will take into account the substantive changes
made by David Aaker in the 8th and 9th edition of the US textbook.  The major
differences in these and the 7th edition of the US book which, was the basis of the
first European  adaptation are the coverage of branding and greater emphasis of
innovation. These were both added into the first European edition. New topics
will be identified that are not covered that should be for example the financial
aspects of marketing. The new edition will also include revised and updated
European case material.

A global perspective is an essential aspect of the new edition. This reflects the
lived experience of the student reader but also their likely professional
challenges. This will be achieved by the use of examples and vignettes. The
previous European edition was entirely re-populated with new examples. For the
new edition, new examples will be employed to drive the global ambition and to
respond to the substantive changes of the 8th and 9th US editions.
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Editorial Review

From the Back Cover
Developing and implementing strategies is now very different than it was only a few decades ago, when the
business environments were more stable and simpler. Every market can now be described as dynamic. As a
result, firms need to be able to adapt strategies in order to stay relevant. It is a challenging but exciting time,
full of opportunities as well as threats.

Strategic Market Management: Global Perspectives is motivated by the strategic challenges created by the
dynamic nature of markets. The premise is that all traditional strategic management tools either do not apply
or need to be adapted to a more dynamic context.

The unique aspects of the book are its inclusion of:

A business strategy definition that includes product/market scope, value proposition, and assets and
competences.
A structured strategic analysis including a detailed customer, competitor, market, and environmental
analysis leading to understanding of market dynamics that is supported by a summary flow diagram, a
set of agendas to help start the process, and a set of planning forms.
Concepts of strategic commitment, opportunism, and adaptability and how they can and should be
blended together.
Bases of a value proposition and strong brands. A strategy without a compelling value proposition
will not be market driven or successful. Brand assets that will support a business strategy need to be
developed.
Creating synergetic marketing with silo organizations defined by products or countries. All
organizations have multiple products and markets and creating cooperation and communication
instead of competition and isolation is becoming an imperative.

This book is essential reading for students on strategy and marketing courses at undergraduate level as well
as MBA.

There will be a website accompanying the book www.wileyeurope.com/college/aakerwith PowerPoint
presentations and a set of lecture suggestions for each chapter; a test bank; several course outlines, and
additional case studies.

About the Author
David A. Aakeris Professor Emeritus at the Haas School of Business, University of California, Berkeley. He
has been awarded four career awards including the
1996 Paul D. Converse Award for outstanding contributions the development of marketing. He is the creator
of the Aaker
Model™, has published more than 100 articles and 14 books

Damien McLoughlin is Professor and Director of the Academic Centre for Marketing Studies at the UCD



Michael Smurfit Graduate Business School. His teaching is highly regarded and has been recognized with
teaching awards from both the Smurfit and Quinn Schools of Business.

His work has been published in leading international journals. Professionally, he has worked with leading
international firms such as Alltech, Microsoft and Hewlett-Packard.

Users Review

From reader reviews:

Larry Young:

Do you one of people who can't read pleasurable if the sentence chained in the straightway, hold on guys that
aren't like that. This Strategic Market Management: Global Perspectives book is readable by means of you
who hate the perfect word style. You will find the data here are arrange for enjoyable examining experience
without leaving perhaps decrease the knowledge that want to give to you. The writer regarding Strategic
Market Management: Global Perspectives content conveys the idea easily to understand by most people. The
printed and e-book are not different in the content but it just different such as it. So , do you continue to
thinking Strategic Market Management: Global Perspectives is not loveable to be your top checklist reading
book?

Sherrill Height:

Strategic Market Management: Global Perspectives can be one of your basic books that are good idea. All of
us recommend that straight away because this reserve has good vocabulary that could increase your
knowledge in terminology, easy to understand, bit entertaining but nonetheless delivering the information.
The article author giving his/her effort to place every word into delight arrangement in writing Strategic
Market Management: Global Perspectives although doesn't forget the main stage, giving the reader the
hottest in addition to based confirm resource information that maybe you can be among it. This great
information can certainly drawn you into fresh stage of crucial considering.

Mark Carlton:

The book untitled Strategic Market Management: Global Perspectives contain a lot of information on the
item. The writer explains her idea with easy method. The language is very clear to see all the people, so do
not necessarily worry, you can easy to read it. The book was published by famous author. The author will
take you in the new era of literary works. It is possible to read this book because you can read more your
smart phone, or product, so you can read the book in anywhere and anytime. In a situation you wish to
purchase the e-book, you can wide open their official web-site and also order it. Have a nice study.

Kara Hogan:

You may spend your free time to study this book this publication. This Strategic Market Management:
Global Perspectives is simple bringing you can read it in the area, in the beach, train in addition to soon. If
you did not get much space to bring the printed book, you can buy the particular e-book. It is make you much
easier to read it. You can save the actual book in your smart phone. Thus there are a lot of benefits that you



will get when you buy this book.
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