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NOTE: This is a standalone product.

For Principles of Marketing courses that require a comprehensive text

Help students learn how to create customer value and engagement
In a fast-changing, increasingly digital and social marketplace, it’s more vital
than ever for marketers to develop meaningful connections with their customers.
Principles of Marketing helps students master today’s key marketing challenge:
to create vibrant, interactive communities of consumers who make products and
brands an integral part of their daily lives. To help students understand how to
create value and build customer relationships, Kotler and Armstrong present
fundamental marketing information within an innovative customer-value
framework.

Thoroughly revised to reflect the major trends impacting contemporary
marketing, this edition is packed with stories illustrating how companies use new
digital technologies to maximize customer engagement and shape brand
conversations, experiences, and communities.

MyMarketingLab does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for ISBN-10:
0133973107 / ISBN-13: 9780133973105. That package includes ISBN-10:
0133795020  / ISBN-13: 9780133795028 and ISBN-10: 0133862097 / ISBN-13:
9780133862096.

MyMarketingLab should only be purchased when required by an instructor.
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Editorial Review

About the Author

As a team, Philip Kotler and Gary Armstrong provide a blend of skills uniquely suited to writing an
introductory marketing text. Professor Kotler is one of the world’s leading authorities on marketing.
Professor Armstrong is an award-winning teacher of undergraduate business students. Together they make
the complex world of marketing practical, approachable, and enjoyable.¿

¿
Philip Kotler is S. C. Johnson & Son Distinguished Professor of International Marketing at the Kellogg
School of Management, Northwestern University. He received his master’s degree at the University of
Chicago and his Ph.D. at M.I.T., both in economics. Dr. Kotler is author of Marketing Management
(Pearson), now in its fifteenth edition and the most widely used marketing text book in graduate schools of
business worldwide. He has authored dozens of other successful books and has written more than 100
articles in leading journals. He is the only three-time winner of the coveted Alpha Kappa Psi award for the
best annual article in the Journal of Marketing.
¿
Professor Kotler was named the first recipient of four major awards: the Distinguished Marketing Educator
of the Year Award and the William L. Wilkie “Marketing for a Better World” Award, both given by the
American Marketing Association; the Philip Kotler Award for Excellence in Health Care Marketing
presented by the Academy for Health Care Services Marketing; and the Sheth Foundation Medal for
Exceptional Contribution to Marketing Scholarship and Practice. His numerous other major honors include
the Sales and Marketing Executives International Marketing Educator of the Year Award; The European
Association of Marketing Consultants and Trainers Marketing Excellence Award; the Charles Coolidge
Parlin Marketing Research Award; and the Paul D. Converse Award, given by the American Marketing
Association to honor “outstanding contributions to science in marketing.”¿ A recent Forbes survey ranks
Professor Kotler in the top 10 of the world’s most influential business thinkers. And in a recent Financial
Times poll of 1,000 senior executives across the world, Professor Kotler was ranked as the fourth “most
influential business writer/guru” of the twenty-first century.
¿
Dr. Kotler has served as chairman of the College on Marketing of the Institute of Management Sciences, a
director of the American Marketing Association, and a trustee of the Marketing Science Institute. He has
consulted with many major U.S. and international companies in the areas of marketing strategy and planning,
marketing organization, and international marketing. He has traveled and lectured extensively throughout
Europe, Asia, and South America, advising companies and governments about global marketing practices
and opportunities.
¿
Gary Armstrong is Crist W. Blackwell Distinguished Professor Emeritus of Undergraduate Education in
the Kenan-Flagler Business School at the University of North Carolina at Chapel Hill. He holds
undergraduate and masters degrees in business from Wayne State University in Detroit, and he received his
Ph.D. in marketing from Northwestern University. Dr. Armstrong has contributed numerous articles to
leading business journals. As a consultant and researcher, he has worked with many companies on marketing
research, sales management, and marketing strategy.
¿
But Professor Armstrong’s first love has always been teaching. His long-held Blackwell Distinguished
Professorship is the only permanent endowed professorship for distinguished undergraduate teaching at the



University of North Carolina at Chapel Hill. He has been very active in the teaching and administration of
Kenan-Flagler’s undergraduate program. His administrative posts have included Chair of Marketing,
Associate Director of the Undergraduate Business Program, Director of the Business Honors Program, and
many others. Through the years, he has worked closely with business student groups and has received
several UNC campuswide and Business School teaching awards. He is the only repeat recipient of school’s
highly regarded Award for Excellence in Undergraduate Teaching, which he received three times. Most
recently, Professor Armstrong received the UNC Board of Governors Award for Excellence in Teaching, the
highest teaching honor bestowed by the sixteen-campus University of North Carolina system.

Users Review

From reader reviews:

Brad Black:

People live in this new moment of lifestyle always try to and must have the time or they will get lots of stress
from both day to day life and work. So , when we ask do people have extra time, we will say absolutely of
course. People is human not only a robot. Then we ask again, what kind of activity do you have when the
spare time coming to you actually of course your answer can unlimited right. Then do you ever try this one,
reading guides. It can be your alternative with spending your spare time, the actual book you have read will
be Principles of Marketing (16th Edition).

Daniel Buch:

This Principles of Marketing (16th Edition) is great book for you because the content that is full of
information for you who always deal with world and still have to make decision every minute. This book
reveal it details accurately using great organize word or we can declare no rambling sentences inside. So if
you are read this hurriedly you can have whole facts in it. Doesn't mean it only gives you straight forward
sentences but tricky core information with wonderful delivering sentences. Having Principles of Marketing
(16th Edition) in your hand like keeping the world in your arm, details in it is not ridiculous 1. We can say
that no publication that offer you world with ten or fifteen second right but this reserve already do that. So ,
this can be good reading book. Hey there Mr. and Mrs. stressful do you still doubt that will?

Morgan Lytle:

Many people spending their time frame by playing outside together with friends, fun activity with family or
just watching TV the whole day. You can have new activity to invest your whole day by examining a book.
Ugh, you think reading a book can definitely hard because you have to bring the book everywhere? It fine
you can have the e-book, delivering everywhere you want in your Touch screen phone. Like Principles of
Marketing (16th Edition) which is keeping the e-book version. So , why not try out this book? Let's view.

Allison Larson:

Don't be worry should you be afraid that this book will filled the space in your house, you might have it in e-
book means, more simple and reachable. This specific Principles of Marketing (16th Edition) can give you a
lot of good friends because by you taking a look at this one book you have thing that they don't and make an
individual more like an interesting person. This specific book can be one of a step for you to get success.



This reserve offer you information that might be your friend doesn't know, by knowing more than additional
make you to be great persons. So , why hesitate? We need to have Principles of Marketing (16th Edition).
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