LUXURY

STRATEGY

BREAK THE RULES OF MARKETING
TO BUILD LUXURY BRANDS

J.N. KAPFERER AND V. BASTIEN

The Luxury Strategy: Break the Rules of
Marketing to Build Luxury Brands

By Jean-Noél Kapferer, Vincent Bastien

Read Online ©

The Luxury Strategy: Break the Rules of Marketing to Build Luxury
Brands By Jean-Noél Kapferer, Vincent Bastien

Luxury isin fashion and is now to be found in amost every retail, manufacturing
and service sector. New terms like "mass-luxury," "new luxury" and "hyper
luxury" attempt to qualify luxury. But if everything is luxury then surely the term
itself has no meaning! There is confusion today about what really makes a luxury
product, a luxury brand or aluxury company.

The Luxury Strategy analyzes in depth the essence of luxury, highlightsits
managerial implications and rationalizes the highly original methods — often very
far from the usual marketing strategies — used to transform small family
businesses such as Ferrari, BMW, Louis Vuitton, Cartier, Chanel, Armani or
Ralph Lauren into worldwide successes.

The Luxury Strategy clarifies the difference between "premium,” "fashion," and
"luxury," and sets out the counter-intuitive rules for successfully marketing
luxury goods and services.

Luxury experts Jean-Noel Kapferer and Vincent Bastien provide the first
rigorous blueprint for effectively managing luxury brands and companies at the

highest level, including human resources and financial management.

Finally, The Luxury Strategy unveils how in any market, including B to B, a
company can learn from luxury strategies to differentiate itself profitably.
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Luxury isin fashion and is now to be found in almost every retail, manufacturing and service sector. New
terms like "mass-luxury,” "new luxury” and "hyper luxury" attempt to qualify luxury. But if everything is
luxury then surely the term itself has no meaning! Thereis confusion today about what really makes a luxury
product, a luxury brand or a luxury company.

The Luxury Strategy analyzes in depth the essence of luxury, highlights its managerial implications and
rationalizes the highly original methods — often very far from the usual marketing strategies — used to
transform small family businesses such as Ferrari, BMW, Louis Vuitton, Cartier, Chanel, Armani or Ralph
Lauren into worldwide successes.

The Luxury Strategy clarifies the difference between "premium,” "fashion,” and "luxury," and sets out the
counter-intuitive rules for successfully marketing luxury goods and services.

Luxury experts Jean-Noel Kapferer and Vincent Bastien provide the first rigorous blueprint for effectively
managing luxury brands and companies at the highest level, including human resources and financial
management.

Finally, The Luxury Strategy unveils how in any market, including B to B, acompany can learn from luxury
strategies to differentiate itself profitably.

The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands By Jean-Noél Kapferer,
Vincent Bastien Bibliography

o Sales Rank: #244726 in Books

¢ Brand: Brand: Kogan Page

¢ Published on: 2009-02-01

¢ Ingredients. Example Ingredients

¢ Original language: English

e Number of items: 1

e Dimensions: 9.60" hx 1.17" w x 6.32" |, 1.44 pounds
¢ Binding: Hardcover

o 384 pages

i Download The Luxury Strateqy: Break the Rules of Marketing ...pdf

@ Read Online The Luxury Strategy: Break the Rules of Marketin ...pdf



http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776
http://ibooko.club/go/read.php?id=0749454776




Download and Read Free Online The Luxury Strategy: Break the Rules of Marketing to Build Luxury
Brands By Jean-Noé Kapferer, Vincent Bastien

Editorial Review
Review

"[H]ighly recommended for any basic business collection” - Midwest Book Review

"[A]ctionable information and advice. If you market luxury products, or want to, The Luxury Strategy
should be on your bookshelf." -- Roger Dooley, Neurosciencemarketing.com

About the Author

Jean-Noé Kapferer isan expert on brand management. His book The New Strategic Brand Management is
akey reference work for MBA programs worldwide. He holds the Pernod-Ricard Chair on Prestige and
Luxury Management at HEC Paris. Also aconsultant, he is a member of the board of a major luxury brand,
and he frequently gives executive seminars on luxury in China, the US, Japan, Korea and India. Vincent
Bastien is one of the most experienced senior managers in the luxury business. Formerly MD of Louis
Vuitton Malletier and CEO of Yves Saint Laurent Parfums, he has held senior posts at some of the world's
most respected luxury brands. Heis now Affiliate Professor at HEC Paris, where he teaches Strategy in
Luxury.

Users Review
From reader reviews:
Donn Chavez:

Book is definitely written, printed, or outlined for everything. Y ou can realize everything you want by a
publication. Book has a different type. We all know that that book isimportant factor to bring us around the
world. Alongside that you can your reading ability was fluently. A e-book The Luxury Strategy: Break the
Rules of Marketing to Build Luxury Brands will make you to be smarter. Y ou can feel much more
confidence if you can know about every thing. But some of you think in which open or reading a new book
make you bored. It is not make you fun. Why they are often thought like that? Have you trying to find best
book or ideal book with you?

Edward Kirklin:

The book The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands can give more
knowledge and information about everything you want. So just why must we leave the best thing like a book
The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands? Several of you have a different
opinion about publication. But one aim that will book can give many facts for us. It is absolutely right. Right
now, try to closer with the book. Knowledge or info that you take for that, it is possible to give for each
other; you could share all of these. Book The Luxury Strategy: Break the Rules of Marketing to Build
Luxury Brands has simple shape but you know: it has great and massive function for you. Y ou can appear
the enormous world by available and read a publication. So it is very wonderful.



Patricia Stewart:

Now aday people who Living in the era exactly where everything reachable by match the internet and the
resources inside can be true or not need people to be aware of each facts they get. How alot more to be smart
in obtaining any information nowadays? Of course the answer is reading a book. Looking at a book can help
men and women out of this uncertainty Information specially this The Luxury Strategy: Break the Rules of
Marketing to Build Luxury Brands book as this book offers you rich data and knowledge. Of course the
information in this book hundred per-cent guarantees there is no doubt in it as you know.

Andy McNeil:

Do you like reading areserve? Confuse to looking for your best book? Or your book was rare? Why so many
concern for the book? But any kind of people feel that they enjoy to get reading. Some people likes
examining, not only science book but novel and The Luxury Strategy: Break the Rules of Marketing to Build
Luxury Brands or even others sources were given know-how for you. After you know how the good a book,
you feel need to read more and more. Science reserve was created for teacher or students especially. Those
ebooks are hel ping them to increase their knowledge. In some other case, beside science reserve, any other
book likes The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands to make your spare
time much more colorful. Many types of book like this.
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